Common Mistakes Businesses Make
Before Hiring a Google Ads Agency in NJ

Running Google Ads seems straightforward — you pick a few keywords, set a budget,
and wait for clicks. But beneath that simplicity lies a complex system that can drain
your budget in days if mismanaged. Many business owners discover this the hard way
— spending thousands with little to show for it.

That’s why partnering with an experienced Google Ads Agency NJ is so important.
But before they can fix your campaigns, let’s explore the most common mistakes
businesses make before hiring professionals — and how agencies like Randle Media
prevent them.

1. Treating Google Ads Like a DIY Project

The biggest misconception is that Google Ads can be mastered overnight. Many
businesses dive in without understanding match types, bidding models, or conversion
tracking. They end up paying for clicks from users who never intended to buy.

Professional agencies handle campaigns with surgical precision — optimizing bids,
segmenting audiences, and adjusting in real time. A Google Ads Agency NJ like
Randle Media uses data, not guesswork, ensuring every penny goes toward qualified
leads.

2. Targeting the Wrong Keywords

New advertisers often target broad, high-volume terms like “plumber” or “lawyer,”
thinking more impressions mean more sales. In reality, these keywords attract
irrelevant clicks and skyrocket costs.

Experts know the value lies in long-tail, intent-based keywords — like “affordable
plumber near Newark” or “personal injury lawyer in NJ.” These searches indicate
purchase intent and are cheaper to bid on.

Randle Media refines keyword lists constantly, filtering out waste and focusing only
on what converts.

3. Ignoring Negative Keywords

Negative keywords are one of the most underused tools in Google Ads. Without them,
your ad might appear for unrelated searches — wasting budget on traffic that will
never convert.

For example, a luxury salon in Princeton might appear for “cheap haircut NJ” without
negative keywords in place. A Google Ads Agency NJ like Randle Media adds these
filters proactively, protecting your campaigns from unqualified traffic.


https://www.randlemedia.com/google-adwords

4. Sending Ads to the Wrong Landing
Pages

A common error is linking all ads to the homepage. While convenient, it’s ineffective.
Users expect to land on pages relevant to their search query — not to dig through a site
to find answers.

Professional agencies create dedicated landing pages with targeted offers, persuasive
copy, and clear calls to action. Randle Media’s optimized landing pages often double
conversion rates compared to generic destinations.

5. Failing to Set Up Conversion Tracking

Without conversion tracking, you can’t measure success. Yet many small businesses
launch campaigns without any analytics in place. They see clicks but have no idea
which ones turned into leads or sales.

A Google Ads Agency NJ sets up comprehensive tracking using Google Analytics 4,
Tag Manager, and call-tracking tools. This allows every dollar to be linked to a
measurable outcome.

6. Not Adjusting Bids by Device, Time, or
Location

A one-size-fits-all bidding strategy wastes money. Mobile clicks might perform better
than desktop; weekday mornings might bring more conversions than weekends.

Agencies like Randle Media use smart bidding strategies that adjust automatically
based on time of day, device, and geographic performance — maximizing ROl while
minimizing unnecessary spend.

7. Overlooking Ad Extensions

Many advertisers skip features like call extensions, location extensions, and site links.
These small enhancements significantly improve click-through rates by giving users
more reasons to engage.

A professional Google Ads Agency NJ ensures every ad includes these extensions,
making your listings more appealing and informative — at no extra cost.

8. Ignoring the Quality Score

Quality Score determines how much you pay per click and how often your ad appears.
It’s based on ad relevance, click-through rate, and landing page experience.

Randle Media improves Quality Score through high-performing ad copy, keyword
alignment, and fast-loading landing pages — resulting in lower CPC and higher
visibility.



9. Neglecting Remarketing Opportunities

Many businesses miss out on one of the most powerful PPC features: remarketing.
These campaigns target users who visited your website but didn’t convert.

A Google Ads Agency NJ sets up dynamic remarketing ads that follow potential
customers across YouTube, Gmail, and Google’s display network — keeping your
brand top of mind until they return to buy.

10. Lack of Ongoing Optimization

Google Ads isn’t a “launch it and leave it” platform. Markets shift, algorithms change,
and consumer behavior evolves. Without continuous optimization, campaigns stagnate
and ROI declines.

Randle Media reviews performance weekly — testing new ad variations, updating
bids, and refining audience segments. That constant attention separates profitable
campaigns from wasted spend.

11. Trying to Save by Avoiding Agency
Fees

Ironically, many businesses waste far more money trying to avoid professional fees.
Without expertise, budgets vanish fast. Partnering with an experienced Google Ads
Agency NJ like Randle Media actually saves money long-term by increasing
efficiency and profitability.

Their campaigns don’t cost — they produce.

12. Conclusion

Google Ads can be a goldmine or a money pit — it all depends on how it’s managed.
The common mistakes above often stem from inexperience, rushed execution, and lack
of data analysis.

By trusting a specialized Google Ads Agency NJ like Randle Media, you avoid these
pitfalls entirely. Every ad, keyword, and click becomes part of a strategic, measurable
plan designed to grow your business — not drain your wallet.

In short, Randle Media doesn’t just fix mistakes; they prevent them, turning
uncertainty into steady, predictable results.



